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Trends observed from this year’s 618 
shopping festival  

 

 

For this year’s 618 shopping festival, per Syntun data, overall industry GMV 
growth recovered to 14.8% YoY (2022 618: 8.2%), driven by the recovery in 
growth of horizontal e-commerce platforms (from 0.7% YoY in 2022 to 5.4% in 
2023), which we attribute to the efforts spent to drive for consumer engagement 
improvement, and by the increase in penetration of live streaming e-commerce. 
GMV generated from live streaming e-commerce channel during 618 shopping 
festival was up 27.6% YoY in this year’s sales promotion. Although the growth 
was still faster than overall industry average, it slowed from 124% YoY 
compared to 2022, which likely indicates a marginal easing of competition that 
it brought to traditional horizontal e-commerce platforms. Traditional e-
commerce platforms are continuously enhancing supply chain capabilities and 
enriching product supply, as well as strengthening content ecosystem to 
enhance consumer engagement. Maintain BUY on Pinduoduo (PDD), Alibaba, 
and JD.com (JD).  

 Alibaba: driving for improvement on consumer engagement, 
merchants ROI, and product supply. For this year’s 618 shopping 
festival, Alibaba reiterated that consumer engagement is the core KPI, and 
investments centre on consumer engagement improvement through 
enhancing content ecosystem and infrastructure capability, and key 
evaluating metrics including user time spend, user stickiness, and effective 
user growth. In addition, Alibaba is also continuously enhancing ROI for 
merchants and brands. The company is helping brands better operate their 
membership programs to achieve better sales. Alibaba highlighted that a 
record number of merchants have participated in this year’s sales 
promotion. Over 2.56mn SMEs on Taobao and Tmall platform saw their 
respective GMV topped that of last year’s festival, and 1.18mn SMEs broke 
through GMV of RMB10,000 each. 

 JD: enlarging merchant base and enhancing supply chain 
capabilities. JD is in business transition period. The company is making 
investment to enhance supply chain and enrich product supply, in order to 
drive for greater consumer mindshare on value for quality products and 
better third-party business operating environment. JD did not disclose its 
GMV for this year’s 618 shopping festival, but highlighted that the growth 
was better than its expectation. The company highlighted its progress in: 
1) enhancing product supply to cater for demand of value for quality 
consumer base; 2) new merchants and consumer acquisition; and 3) 
improvement in technological capability to enhance user experience. Per 
company data, during the first ten minutes of this year’s 618 shopping sales 
promotion, the number of brands that saw transacted GMV over 
RMB100mn grew 23% YoY, and c. 50% of the small and medium 
merchants on JD’s platform saw their respective transacted GMV grew 
200% YoY.  

 Live streaming e-commerce: solid GMV growth sustained. According 
to Kuaishou, between 1 and 3 June, the number of order volume on its e-
commerce platform grew 72% YoY, and the number of consumers 
increased by over 50% YoY. During the same period, GMV for branded 
products saw increase of 222% YoY, and GMV for household supplies and 
3C categories saw GMV increase of 139% YoY. Per official Weixin account 
of Douyin E-commerce, for pre-sale period of this year’s 618 shopping 
festival, daily average GMV of Douyin e-commerce platform grew 24% 
compared to that during Double 11 shopping festival sales promotion in 
2022. As of 5pm on 8 June (from 31 May), the number of consumers that 
paid for Douyin Mall orders grew 239% YoY, and the number of merchants 
that has recorded sales GMV increased 182% YoY.  
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Healthy 618 sales GMV growth aided by efforts to drive for 

better consumer engagement 

Based on Syntun data, the e-commerce industry GMV for this year’s 618 sales promotion 
totalled RMB798.7bn, up 14.8% YoY (2022 618: 8.2%), to which horizontal e-commerce 
platforms (i.e, Tmall, JD) contributed RMB614.3bn, up 5.4% YoY (2022: 0.7% YoY, 2021: 
26.5% YoY). The recovery in growth, in our view, can be attributed to: 1) efforts made by 
e-commerce platforms to drive for better consumer engagement; and 2) a relative low base 
in 2022. In addition, GMV generated from live streaming e-commerce platforms was 
RMB184.4bn, up 27.6% YoY, and increased its contribution to 23.1% (2022: 20.8%) in 
overall e-commerce sales promotion GMV during this year’s 618.  

Figure 1: 618 sales promotion: e-commerce industry GMV 
and growth 

 

Source: Syntun, CMBIGM  

Note: for horizontal e-commerce platforms only, which exclude e-commerce 

GMV generated from live streaming platforms such as Douyin and Kuaishou.  

 

Figure 2: 618 sales promotion: live streaming e-
commerce industry GMV and contribution 

 

Source: Syntun, CMBIGM 

 

Live streaming e-commerce: solid GMV growth sustained  

According to official Weixin account of Kuaishou E-commerce, between 1 and 3 June, the 
number of order volume on Kuaishou E-commerce platform grew 72% YoY, and the 
number of consumers increased by over 50% YoY. During the same period, GMV for 
branded products saw increase of 222% YoY, and GMV for household supplies and 3C 
categories saw GMV increase of 139% YoY.  

Per official Weixin account of Douyin E-commerce, for pre-sale period of this year’s 618 
shopping festival, daily average GMV of Douyin e-commerce platform grew 24% compared 
to that during Double 11 shopping festival sales promotion in 2022. As of 5pm on 8 June 
(from 31 May), the number of consumers that paid for Douyin Mall orders grew 239% YoY, 
and the number of merchants that recorded sales increased 182% YoY. During the same 
period, total paid order volume for Douyin E-commerce grew by 161% YoY.  

Alibaba: driving for consumer engagement improvement 

For this year’s 618 shopping festival, Alibaba reiterated that consumer engagement is the 
core KPI, and investments centre on consumer engagement improvement through 
enhancing content ecosystem and infrastructure capability, and key evaluating metrics 
including user time spend, user stickiness, and effective user growth. In addition, Alibaba 
is also continuously investing in enhancing ROI for merchants and brands. The company 
is helping brands better operate their membership programs to achieve better sales.  

According to Alibaba, during the first 28 hours of this year’s sales promotion, the number 
of brands that saw GMV generated from their memberships surpass RMB100mn recorded 
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over 40% YoY. For most of the popular cosmetic brands/sports and outdoor brands, GMV 
generated from membership users contributed to over 60/70% of total on the first day of 
this year’s 618 shopping festival.  

Regarding content ecosystem enhancement, the number of merchants that used short-
video format to improve promotional activities increased by 55% YoY, and the daily average 
number of people watching short videos on Taobao during the 618 festival surged 113% 
from last year. The number of influencers and Taobao merchants releasing short-form 
videos on a daily basis jumped 200% year-over-year and 55% year-over-year respectively. 
The number of content creators who started livestreaming on Taobao during 6.18 leapt by 
139% year-over-year.  

During this year’s 618 shopping festival, Alibaba enhanced its support for small and 
medium merchants, and highlighted that a record number of merchants have participated 
in this year’s sales promotion. Alibaba launched a special promotion activity “Taobao 

Haojiajie (淘宝好价节)”, which in our view could help further strengthen Taobao’s product 

supply. Just after midnight on 18 June, 305 brands had racked up sales’ above RMB100mn. 
For this year’s shopping festival, over 2.56mn SMEs saw their respective GMV topped that 
of last year’s festival, and 1.18mn SMEs broke through GMV of RMB10,000 each. 

JD: enlarging merchant base and enhancing supply chain 

capabilities  

JD is in business transition period. The company is making investment to enhance supply 
chain and product supply, in order to drive for greater consumer mindshare on value for 
quality products and better third-party business operating environment. JD did not disclose 
its GMV for this year’s 618 shopping festival, but highlighted that the growth was better 
than its expectation. The company highlighted its progress in: 1) enhancing product supply 
to cater for demand of value for quality consumer base; 2) new merchants and consumer 
acquisition; and 3) improvement in technological capability to enhance user experience.  

Figure 3: JD: cumulative GMV for 618 shopping festival  

 
Source: Company data, CMBIGM 

Per company data, during the first ten minutes of this year’s 618 shopping sales promotion, 
the number of brands that saw transacted GMV over RMB100mn grew 23% YoY, and c. 
50% of the small and medium merchants on JD’s platform saw their respective transacted 
GMV grew 200% YoY. As of 24:00 on 1 June, the number of new users that never shopped 
on JD before but started to buy products during sales promotion this year increased by 30% 
YoY, which in our view demonstrated the early-stage results of JD’s business transition.  

Regarding technological capability enhancement, JD highlighted that consumer in over 95% 
of the nation’s districts and counties (improved 1pp YoY) received their deliveries on the 
same day or the next day after placing an order on JD platform during this year’s 618 sales 
promotion. In addition, peak user traffic visit per second on JD cloud increased by 119% 
YoY, which in our view demonstrated further enhancement in user experience.  

201.5 

269.2 

343.8 

379.3 

33.6%

27.7%

10.3%

10.3% 10.4% 10.9%

0%

5%

10%

15%

20%

25%

30%

35%

40%

0

50

100

150

200

250

300

350

400

2019 2020 2021 2022

GMV Growth (RHL) As % of full year GMV  (RHL)(RMBbn) (yoy)



 

 

20 Jun 2023 

   

PLEASE READ THE ANALYST CERTIFICATION AND IMPORTANT DISCLOSURES ON LAST PAGE 4 

 

Disclosures & Disclaimers  
 

Analyst Certification 
The research analyst who is primary responsible for the content of this research report, in whole or in part, certifies that with respect to the securities 

or issuer that the analyst covered in this report: (1) all of the views expressed accurately reflect his or her personal views about the subject securities 
or issuer; and (2) no part of his or her compensation was, is, or will be, directly or indirectly, related to the specific views expressed by that analyst in 
this report. 

Besides, the analyst confirms that neither the analyst nor his/her associates (as defined in the code of conduct issued by The Hong Kong Securities 
and Futures Commission) (1) have dealt in or traded in the stock(s) covered in this research report within 30 calendar days prior to the date of issue 
of this report; (2) will deal in or trade in the stock(s) covered in this research report 3 business days after the date of issue of this report; (3) serve as 

an officer of any of the Hong Kong listed companies covered in this report; and (4) have any financial interests in the Hong Kong listed companies 
covered in this report.  

CMBIGM Ratings 
BUY : Stock with potential return of over 15% over next 12 months 
HOLD : Stock with potential return of +15% to -10% over next 12 months 
SELL : Stock with potential loss of over 10% over next 12 months 
NOT RATED : Stock is not rated by CMBIGM 

 
OUTPERFORM                    : Industry expected to outperform the relevant broad market benchmark over next 12 months 
MARKET-PERFORM            : Industry expected to perform in-line with the relevant broad market benchmark over next 12 months 

UNDERPERFORM                : Industry expected to underperform the relevant broad market benchmark over next 12 months 

 

CMB International Global Markets Limited 
Address: 45/F, Champion Tower, 3 Garden Road, Hong Kong, Tel: (852) 3900 0888   Fax: (852) 3900 0800 

CMB International Global Markets Limited (“CMBIGM”) is a wholly owned subsidiary of CMB International Capital Corporation Limited (a wholly owned 
subsidiary of China Merchants Bank) 

Important Disclosures 
There are risks involved in transacting in any securities.  The information contained in this report may not be suitable for the purposes of all investors.  CMBIGM 
does not provide individually tailored investment advice. This report has been prepared without regard to the individual investment objectives, financial position 
or special requirements.  Past performance has no indication of future performance, and actual events may differ materially from that which is contained in the 
report.  The value of, and returns from, any investments are uncertain and are not guaranteed and may fluctuate as a result of their dependence on the 
performance of underlying assets or other variable market factors.  CMBIGM recommends that investors should independently evaluate particular investments 
and strategies, and encourages investors to consult with a professional financial advisor in order to make their own investment decisions. 
This report or any information contained herein, have been prepared by the CMBIGM, solely for the purpose of supplying information to the clients of CMBIGM 
or its affiliate(s) to whom it is distributed.  This report is not and should not be construed as an offer or solicitation to buy or sell any security or any interest in 
securities or enter into any transaction.  Neither CMBIGM nor any of its affiliates, shareholders, agents, consultants, directors, officers or employees shall be 
liable for any loss, damage or expense whatsoever, whether direct or consequential, incurred in relying on the inform ation contained in this report.  Anyone 
making use of the information contained in this report does so entirely at their own risk.  
The information and contents contained in this report are based on the analyses and interpretations of information believed to be publicly available and reliable. 
CMBIGM has exerted every effort in its capacity to ensure, but not to guarantee, their accuracy, completeness, timeliness or correctness. CMBIGM provides 
the information, advices and forecasts on an "AS IS" basis.  The information and contents are subject to change without notice. CMBIGM may issue other 
publications having information and/ or conclusions different from this report.  These publications reflect different assumpt ion, point-of-view and analytical 
methods when compiling. CMBIGM may make investment decisions or take proprietary positions that are inconsistent with the recommendations or views in 
this report. 
CMBIGM may have a position, make markets or act as principal or engage in transactions in securities of companies referred to in this report for itself and/or 
on behalf of its clients from time to time. Investors should assume that CMBIGM does or seeks to have investment banking or other business relationships with 
the companies in this report. As a result, recipients should be aware that CMBIGM may have a conflict of interest that could affect the objectivity of this report 
and CMBIS will not assume any responsibility in respect thereof. This report is for the use of intended recipients only and this publication, may not be reproduced, 
reprinted, sold, redistributed or published in whole or in part for any purpose without prior written consent of CMBIGM. 
Additional information on recommended securities is available upon request. 
  
For recipients of this document in the United Kingdom 
This report has been provided only to persons (I)falling within Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 
(as amended from time to time)(“The Order”) or (II) are persons falling within Article 49(2) (a) to (d) (“High Net Worth Companies, Unincorporated Associations, 
etc.,) of the Order, and may not be provided to any other person without the prior written consent of CMBIGM.  
 
For recipients of this document in the United States 
CMBIGM is not a registered broker-dealer in the United States.  As a result, CMBIGM is not subject to U.S. rules regarding the preparation of research reports 
and the independence of research analysts.  The research analyst who is primary responsible for the content of this research report is not registered or qualified 
as a research analyst with the Financial Industry Regulatory Authority (“FINRA”).  The analyst is not subject to applicable restrictions under  FINRA Rules 
intended to ensure that the analyst is not affected by potential conflicts of interest that could bear upon the reliability of the research report. This report is 
intended for distribution in the United States solely to "major US institutional investors", as defined in Rule 15a-6 under the US, Securities Exchange Act of 
1934, as amended, and may not be furnished to any other person in the United States. Each major US institutional investor that receives a copy of this report 
by its acceptance hereof represents and agrees that it shall not distribute or provide this report to any other person. Any U.S. recipient of this report wishing to 
effect any transaction to buy or sell securities based on the information provided in this report should do so only through a U.S.-registered broker-dealer.  
 
For recipients of this document in Singapore 
This report is distributed in Singapore by CMBI (Singapore) Pte. Limited (CMBISG) (Company Regn. No. 201731928D), an Exempt Financial Adviser as defined 
in the Financial Advisers Act (Cap. 110) of Singapore and regulated by the Monetary Authority of Singapore. CMBISG may distribute reports produced by its 
respective foreign entities, affiliates or other foreign research houses pursuant to an arrangement under Regulation 32C of the Financial Advisers Regulations. 
Where the report is distributed in Singapore to a person who is not an Accredited Investor, Expert Investor or an Institutional Investor, as defined in the Securities 
and Futures Act (Cap. 289) of Singapore, CMBISG accepts legal responsibility for the contents of the report to such persons only to the extent required by law. 
Singapore recipients should contact CMBISG at +65 6350 4400 for matters arising from, or in connection with the report . 
 

 


