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China Internet
December online retail sales recap

NBS released (17 January) Dec and full year 2022 online retail sales data. YoY
growth of online physical goods GMV reaccelerated to 4.4% YoY in Dec 2022
(1.2% YoY in Nov), which in our view could be attributed to recovery in logistics
and fulfilment capability in late Dec and frontloaded sales generated from the
Spring Festival shopping festival due to the early Spring Festival in 2023. But
solid recovery in YoY growth trajectory likely takes time, in our view, echoed by
the 4.7% YoY online retail sales growth during the first five days of the shopping
festival (30 Dec 2022-3 Jan 2023; per Ministry of Commerce). That said, we
expect consumption to gradually recover along with macro recovery, backed by
economic stimulus policy and easing pandemic outbreaks. We forecast 12%
YoY growth in online retail sales GMV of physical goods on the back of 7% YoY
growth in total retail sales in 2023E. Regarding stock pick, we expect the market
will first focus on earnings visibility quality, and then will move on to chase
stocks with new growth drivers. We maintain BUY on Alibaba, Pinduoduo,
Meituan and JD.com.

B Online penetration of retail sales reached a new high in Dec amid first
wave of pandemic impact. Per NBS, China’s online retail sales GMV grew
4.0% YoY in 2022 vs a two-year CAGR of 12.5% in 2021. Specifically,
online physical goods GMV rose 6.2% YoY in 2022 (2021: 12.0%), implying
4.4% YoY growth in Dec 2022 and 6.4% YoY in 4Q22 (3Q22: 7.1% YoY).
Online retail sales penetration of physical goods rose further to 27.2% in
2022 (2021: 24.5%; 11M22: 27.1%), coupled with the “first wave” impact of
pandemic infection. However, we expect online penetration to see some
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Figure 1: YoY growth of online retail sales of physical goods
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Figure 2: YoY growth of online retail sales GMV of food/clothing/consumer goods
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Figure 3: Online penetration of physical goods retail sales
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