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China Internet

Trends observed from this year’s Double 11
shopping festival

For this year's Double 11 sales promotion, amid macro headwind, e-commerce
platforms maintained their focus on improving user experience and driving for
higher merchant engagement, with less focus on the GMV growth numbers. On
consumer end, e-commerce platforms are continuously improving logistic
efficiency and enhancing content ecosystem to enhance customer experience.
On merchant end, platforms are optimizing traffic allocation, launching more
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merchant support policies, and helping brands better target on their members ;(e T(AO bi hk
to achieve more cost-efficient GMV growth and improve ROI. E-commerce ranktao@cmbi.com.
platforms are also deepening their deployment on industrial supply chains and Wentao LU

proactively shouldering more social responsibilities to propel better recovery for
merchants amid challenging macro. Overall consistent recovery on online retail
sales GMV growth could still take time, and e-commerce platforms’ strategy to
focusing on operating efficiency improvement could sustain in the near term.

B Live streaming e-commerce drove overall GMV growth. Overall e-
commerce industry GMV for Double 11 shopping festival was RMB1.1tn
(8pm 31 Oct to 11 Nov 2022; per Syntun), up 13.7% YoY (2022 618 sales
promotion: 8% YoY); to which horizontal e-commerce platforms (ie Tmall,
JD) contributed RMB934.0bn, up 2.9% YoY (2022 618: 0.7% YoY), and
live streaming e-commerce platform contributed RMB181.4bn, up 146.1%
YoY (2022 618: 124.0% YoY).

B JD.com: market share gain sustained during the shopping festival. JD
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