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China Sportswear Sector

Sequential improvements during double 11

B Resilient online sales growth during double 11, where Tik Tok, PDD and
JD platforms continued to outperform. Based on our channel check and
CMBI est., the online GMV growth during 2022’s double 11 was at ~14% YoY,
inline with CMBI est. and beat market expectation, similar to online sales
growth in Sep 2022 and had picked up vs Oct 2022. In terms of platforms,
YoY growth for Alibaba (Tmall + Tao Bao)/ JD/ PDD/ TikTok increased by
~flattish/ ~teens/ 27%/ 38%. Moreover, based on our channel check, the
refund ratio improved vs last year (by about 2-3ppt) as well, thanks to faster
delivery time to consumers, as many brands have better inventory allocations
(more localized warehouses).

B Sportswear outperformed on Alibaba platforms while home appliances
did better on JD. According to our channel check, the online GMV growth
during double 11 for Sportswear/ Apparel/ Home appliances were at ~14%/
7%/ 3% YoY on Alibaba-platforms and at ~10%/ 11%/ 16% YoY on JD
platforms.

B Overseas brands had caught up in growth vs domestic brands. Based on
our channel check, the online GMV growth during double 11 for Nike/ Adidas/
FILA/ Anta/ Li Ning/ Xtep/ 361 Degrees were at ~26%/ 24%/ 17%/ 30%/ 31%/
21%/ 18% on Alibaba-platforms and at ~ 19%/ 16%/ 13%/ 21%/ 27%/ 18%/
13% on JD platforms. Noted that, we believe the actual growth should be even
faster, as it will include the contribution from channels like Tik Tok. For
example, Xtep has registered about 30% GMV growth during double 11. As a
whole, the blended growth rates are fairly similar between the overseas
brands (21%) vs domestic brands (21%). We believe the accelerated growth
rates for overseas brands were boosted by their more aggressive discounting
and increased marketing budgets with Alibaba and JD platforms.

B However, we should still be cautious about the retail discounts and
hence the GP margins. In order to boost consumption and clear inventories,
all e-commerce platforms rolled out greater promotions (RMB 50 off per RMB
300 spending vs RMB 30 off per RMB 200 last year). But on top of this, the
actual blended retail discounts rates (based on final transactions) are also
higher at 24%-25% off in 2022 vs about 18%-19% off in 2021 (20%-25% off/
25%-30% off for new/ old products in 2022 vs 15%-20% off/ 22%-25% off in
2021).

B Closing our long Anta and short Li Ning pair trade idea and our new
pecking order is now Li Ning (2331 HK) > Xtep (1368 HK) > Anta (2020
HK) > Topsports (6110 HK) = 361 Degrees (1361 HK) > Pou Sheng (3813
HK). We believe our pair trade call had been profitable since 18 Oct 2022, but
we are now closing it, as Li Ning's sales growth had improved in Nov 2022.
Therefore, we are now suggesting investors to long Li Ning (2331 HK), Xtep
(1368 HK), Anta (2020 HK) with 1 month outlook but stay cautious in 3 months.

Valuation Table

Rating Mkt cap TP  Price Up/down  P/E (x) PB (x) ROE (%)

FY1l FY2 FY2 FYO

Xtep 1368 HK BUY 23,730 10.52 9.00 17% 19.2 161 23 135
Anta 2020 HK BUY 231,605 113.30 85.15 33% 256 205 4.9 25.5
Li Ning 2331 HK BUY 151,205 73.08 57.70 27% 240 21.0 54 32.9
361D 1361 HK NR 6,988 n/a 3.38 n/a 84 7.3 0.7 10.3
Topsports 6110 HK NR 28,092 n/a 4.53 n/a 10.5 8.7 2.1 21.3
Pou Sheng 3813 HK NR 2,344 n/a 0.84 n/a 13.2 37 0.2 (3.2)
Dongxiang 3818 HK NR 1,531 n/a 0.26 n/a 7.8 2.9 0.1 (16.7)

Source: Bloomberg, CMBIGM estimates
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B Sentiment might continue to improve in 4Q22E. While we are certain the offline sales
will be dragged by covid-19 outbreaks in Guangzhou and recently in Beijing, the
improved online sales growth, the relaxation of social distancing policies, the
constructive meeting between China and US/ Germany, as well as the upcoming world
cup, we believe the sentiment could continue to improve and perhaps can drive up
consumer discretionary sector valuation.

B But we are still conservative on the FY23E outlook and fundamentals.
Fundamentally speaking, there are many reasons for us to stay conservative, namely:
1) sales growth were not as sustainable during the second half of the double 11 festival,
we believe that was a result of sluggish economic and income growth, higher than usual
unemployment rates (esp. for younger generations) and negative wealth effects (both
stock and property markets), 2) earlier than last year Chinese New Year 2023 (in late
Jan) and 3) relatively high inventory level, as the de-stocking activities could last until
2Q23E.

PLEASE READ THE ANALYST CERTIFICATION AND IMPORTANT DISCLOSURES ON LAST PAGE 2
MORE REPORTS FROM BLOOMBERG: RESP CMBR <GO> OR http://www.cmbi.com.hk
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Operating numbers

Figure 1: Historical sales growth trend, by brand

Operating numbers 1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22  4Q22E
Nike China sales 24.0% 22.0% 27.0% 23.0% -4.0% 1.0% 8.0% 19.0% 42.0% 9.0% 1.0% -24.0% -8.0% -20.0% -13.0% 0.0%
Adidas China sales 16.0% 14.0% 11.0% 15.0% -58.0% 0.0% -5.0% 7.0% 156.0% -16.0% -15.0% -24.0% -35.0% -35.0% -27.0% -10.0%
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Source: Company data, CMBIGM estimates, *Nike's year end is in May (e.g. 4Q18 calendar year = 2Q19 fiscal year = Sep-Nov 2018)
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Peers Valuation

Figure 2: Peers valuation table
3yrs

l_?;)n Price D(L)Jvr\)//n- Mkt. Cap Year P/E (x) P/B (x) R(; ;E P(I)E()G Y(:;:)d
Company Ticker Rating (LC) (LC) side (HK$mn) End FY1E FY2E FY1E FY2E FY1E FY1lE FY1E
H shares Sportswear
Li Ning 2331 HK BUY 73.08 57.70 27% 151,205 Dec-21 24.0 21.0 6.9 5.4 32.9 15 1.1
Anta Sports 2020 HK BUY 113.30 85.15 33% 231,065 Dec-21 256 205 6.0 4.9 25.5 2.0 1.7
Xtep Intl 1368 HK BUY 10.52 9.00 17% 23,730 Dec-21 19.2 16.1 2.5 2.3 135 1.2 2.9
361 Degrees 1361 HK NR n/a 3.38 n/a 6,988 Dec-21 84 7.3 0.7 0.7 10.3 0.6 4.1
Topsports 6110 HK NR n/a 453 n/a 28,092 Feb-22 10.5 8.7 2.3 2.1 21.3 1.5 7.2
Pou Sheng 3813 HK NR n/a 0.44 n/a 2,344 Dec-21  13.2 3.7 0.3 0.2 (3.2) 0.5 1.5
ChinaDX 3818 HK NR n/a 0.26 n/a 1,531 Mar-22 7.8 2.9 0.1 0.1 (16.7) 0.0 8.5

Avg. 155 115 2.7 2.3 12.0 1.0 3.9
Med. 13.2 8.7 2.3 2.1 13.5 1.2 2.9

International Sportswear

Nike Inc NKE US NR n/a 105.80 n/a 1,297,155 May-22 35.1 27.7 10.7 9.8 37.4 5.4 1.2
Adidas ADS GY NR n/a 131.88 n/a 205,114 Dec-21 435 24.0 3.9 3.7 19.2 (3.1) 15
Puma PUM GY NR n/a 51.52 n/a 62,955 Dec-21 20.7 19.1 3.1 2.8 14.1 1.7 1.6
Under Armour UAA US NR n/a 9.03 n/a 29,839 Mar-23 19.6 13.8 2.1 1.9 n/a 1.1 0.0
Lululemon LULU US NR nla  354.62 n/a 354,319 Jan-22 357 309 131 100 39.9 1.7 0.0
Skechers SKX US NR n/a 39.51 n/a 48,008 Dec-21 17.4 13.2 1.7 15 222  (2.2) 0.0
Vf Corp VFC US NR n/a 33.49 n/a 101,973  Apr-22 139 121 4.3 3.8 12.7  (3.7) 6.1
Columbia COLM US NR n/a 80.69 n/a 39,275 Dec-21 155 14.2 2.6 2.3 18.5 2.3 15
Wolverine WWW US NR n/a 12.67 n/a 7,819 Jan-22 8.3 7.1 15 1.3 24.3 0.2 3.4
Mizuno Corp 8022 JP NR n/a 2702.00 n/a 4,007 Mar-22  10.6 9.4 0.6 0.6 7.6 (1.6) 2.2
Asics Corp 7936 JP NR n/a 2887.00 n/a 30,588 Dec-21 29.0 23.6 3.4 3.2 7.8 1.0 1.1

Avg. 227 177 4.3 3.7 20.4 0.2 1.7
Med. 19.6 14.2 3.1 2.8 18.9 1.0 15

Source: Bloomberg, CMBIGM estimates

PLEASE READ THE ANALYST CERTIFICATION AND IMPORTANT DISCLOSURES ON LAST PAGE 4
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