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China Internet
October online retail sales recap

NBS released (15 November) October online retail sales data. The recovery of
YoY growth of online retail sales of physical goods GMV to 15.3% in October
(3Q22: 7.1% YoY) is stronger than expected, which in our view could be
attributable to: 1) a shift to online channels caused by constrained offline
activities, as indicated by the 0.5pp increase in online penetration of physical
goods retail sales, the strongest MoM increase in October over the past five
years; 2) greater share of Double 11 sales GMV fell in the first half of pre-sale,
which echoed by Syntun data that 35.8% of e-commerce platform’s Double 11
shopping festival GMV was generated in the first half of sales promotion period,
compared to 34.8% in that of 2021. Although we do expect a sequential
recovery trend of YoY online retail sales in 4Q22 and 2023 given relatively
easier comps and gradual recovery in macro, we think the sustainability of
strong rebound will depend on the adjustment of pandemic prevention policy
and pace of consumption confidence recovery.

B Pull and push to online e-commerce channels propelled the strong
YoY growth in online retail sales of physical goods GMV. According to
NBS, China’s online retail sales GMV grew 4.9% YoY in 10M22 vs a two-
year CAGR of 14.1% in 10M21. Specifically, online physical goods GMV
rose 7.2% YoY in 10M22, implying 15.3% YoY growth in October 2022
(3Q22: 7.1% YoY). Online retail sales of physical goods accounted for
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Figure 1: YoY growth of online retail sales of physical goods
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Figure 2: YoY growth of online retail sales GMV of food/clothing/consumer goods
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Figure 3: Online penetration of physical goods retail sales
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