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<Mostprefered Least prefered>
Themes Potential estimates upgrade Valuation calls
3998 HK 1368 HK 2331 HK 2020 HK 3306 HK 1234 HK 2298 HK 999 HK
Bosideng Xtep Li Ning Anta JNBY China Lilang Cosmo Lady LT

Last fiscal year FY18 FY17 FY17 FY17 FY18 FY17 FY17 FY18
Year end Mar Dec Dec Dec Jun Dec Dec Feb
Rating BUY BUY BUY BUY BUY BUY BUY Notrated
Current Price (HK$) 1.33 4.53 9.24 37.95 11.76 6.63 2.58 4.26
Target Price (HK$) 2.04 6.74 10.70 48.48 16.33 9.66 3.13 n/a
Potential upside 53.1% 48.7% 15.8% 27.7% 38.8% 45.6% 21.2% n/a
Target PE (x) 16.0 17.0 25.0 22.0 14.0 12.0 14.0 n/a
Implied forward year PE (x) 21.6 20.6 323 27.7 15.9 13.9 16.6 n/a
TP implied PEG (on implied fowrad PE) 0.63 0.69 1.06 1.05 0.97 0.87 0.89 n/a
Current valuation
12M forward fiscal year FY20E FY19E FY19E FY19E FY20E FY19E FY19E FY20E
12M forward year end Mar-2020 Dec-2019 Dec-2019 Dec-2019 Jun-2020 Dec-2019 Dec-2019 Feb-2020
12M forward PE (x) 10.4 114 21.6 17.2 10.1 8.2 11.6 7.3
12M forward yield [ 67% 61%  00% [ 43%  61% 85% 35% [ 69%
5years average PE (x) * 59.6 12.7 37.6 21.7 13.5 10.7 20.2 11.7
Forward fiscal year FY19E FY18E FY18E FY18E FY19E FY18E FY18E FY19E
Current PEG (on implied fowrad PE) 0.41 0.47 0.92 0.82 0.70 0.60 0.73 0.32
Overall valuation Attractive  Attractive Medium Attractive  Attractive  Attractive Medium Attractive
Financials
Past 3 years FY15-18 FY14-17 FY14-17 FY14-17 FY15-18 FY14-17 FY14-17 FY15-18
Forward 3 years FY18-21E FY17-20E FY17-20E FY17-20E FY18-21E FY17-20E FY17-20E FY18-21E
Past 3 years sales CAGR 12.2% 2.3% 13.6% 23.2% 21.1% 0.1% 43% 5.3%
Forward 3 years sales CAGR 14.1% 15.5% 13.3% 26.9% 15.6% 19.6% 10.9% 7.9%
Past 3 years NP CAGR 67.0% -5.1% -185.3% 22.2% 27.7% 3.3% -9.3% 11.3%
Forward 3 years NP CAGR 34.4% 29.8% 30.5% 26.4% 16.4% 15.9% 18.7% 26.8%
Overall financials Strong Strong Strong Strong Medium Medium Medium Strong
CMBI est. vs Consensus
CMBI est. sales vs cons. (12M forward year) -6.9% 2.7% -1.4% 3.5% -1.6% -2.9% -0.8% n/a
CMBI est. NP vs cons. (12M forward year) 10.2% 6.4% 0.0% 3.4% -1.4% -6.4% -6.5% n/a
Overall CMBI vs Consensus Strong Strong Medium Strong Medium Medium Medium n/a
Fundamental (Strong =3, Medium=2, Weak=1)
Distribution [nventory dayslevel 3 3 2 2 2 3 2 3
condition Distributor's productivity 2 3 2 3 2 2 1 2
Product Function R&D 3 3 3 3 2 3 2 1
upgrades Fashion & Trendiness 3 3 3 3 3 2 2 3
Brand Marketing 3 2 3 3 3 2 2 2
upgrades Fashionshow & crossover 3 1 3 3 2 1 2 2
Channel Shopping malls 1 2 3 3 3 2 1 3
improvements g_commerce 3 3 3 3 3 1 2 1

Digitalization : I.{FID / 2 2 2 2 2 2 1 1

Customer Intelligence
New retail Al+IoT: Inventory sharing /
initiatives 020/ new experiences 3 3 2 3 3 2 2 2

Automation: new logistic

centre / re-orders ability 3 3 2 3 1 1 1 1
Total scores 29 28 28 31 26 21 18 21
Overall fundamental Strong Strong Strong Strong Strong Medium Medium Medium
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